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Marketing Students Share Campaign with Board of Education 

 

At the January 24th meeting of the Wayne Board of Education, Wayne Valley High School 

Marketing II students Melody Chambers, Mazen Jabali, and Halle Katz shared their impressive work 

from an awareness campaign delivered on behalf of the Wayne Alliance.  The campaign was 

designed to educate adults and fellow students on the dangers of smoking and vaping.  In addition 

to helping the Wayne Alliance, the students also developed this campaign in response to an issue 

they recognize in their school community and they made a decision to take action by creating this 

educational program. 

 

In the words of the marketing students, “Every day adults struggle to understand the teenage 

generation. Children are away from the watchful eyes of their parents for much of their adolescence 

due to their responsibilities to education, athletics, and the arts. When not engaged in 

extracurriculars, students spend time with friends, partying and hanging out. But what is “hanging 

out?” Adults do not know what happens behind closed doors. Common practices behind these 

closed doors are smoking and vaping, activities done for recreation. However, few understand the 

real effects of these pastimes.” 

 

The short film “Gen-Z --- Same Highs, Different Times” follows a chronological timeline of the 

evolution of cigarette, vape pen, and Juul advertising. Once the film was completed, premieres were 

held at each of the Wayne high schools.  According to the marketing students, “The hope is that 

teenagers will listen to their peers and think twice before smoking or vaping.  In addition, premieres 

https://www.facebook.com/WayneAlliance/
https://www.youtube.com/watch?v=OeBfjaIglMo&feature=youtu.be
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will be scheduled at each of the middle schools to promote the short film and reach the minds of 

adolescents before they engage in these dangerous habits.” 

 

Teacher Dorian Aimi says, “Working with the Wayne Alliance has been a highlight of the Marketing 

II program. Giving students the opportunity examine the connections between student substance 

abuse, bullying, and other trending topics and the relationship between social media, marketing, 

advertising and other important factors has played a critical role in the campaigns the students 

designed for the Wayne Alliance.”  

A NOTE ABOUT THE WAYNE VALLEY MARKETING PROGRAM  

The marketing program at Wayne Valley consists of three courses focusing on marketing 

fundamentals and teaching students skills used in the real-world of marketing.  The course gives 

students opportunities to apply their education to school and community based activities that 

require them to work outside the classroom and participate in several real-world business campaigns. 

 

 

# # # 

 

 


